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State-of-the-art wi�
enabled campus in
Perungudi in Chennai



SMOT – a  business 
school was established 
in India in the year 2006. 
The school is a private 
and autonomous 
institution with a 
mission of establishing 
operations in various 
locations in India and 
abroad.
The mission of SMOT 

is to bring to the world a 
unique institution that 
integrates creativity, 
innovation, technology, 
business and 
management using the 
best of academic talent 
from India and abroad. 
It is built around the 
theme that at the 
highest level, the 
human value chain has 
to incorporate 
collective social 
consciousness.
SMOT aims to make 

world class education 
accessible to students 
by partnering with 
reputed international 
educational institutions 

and professional 
organizations to o�er 
learning experience of 
global relevance and 
enduring value. The 
course and curriculam 
is custom built, with the 
aim of creating value 
not only to students but 
also to the other 
stakeholders such as 
faculty and industry.
The Institution 

collaborates with 
professional bodies, 
research institutions 
and universities to o�er 
well recognized and 
industry relevant 
diplomas and 
certi�cates.
SMOT plan calls for 

forging such alliances 
paving way for 
exchange of students 
and faculty with other 
institutions, fostering a 
more seamless transfer 
of cutting-edge 
knowledge, experience 
and innovation on a 
global scale. 

In this journey of 
collective consciousness - 
SMOT – seen 
as a beacon to 
guide the future 
of business and 
industry.
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 VISION &Mission

Vision: SMOT is 
dedicated to business 
education and will strive to 
create learning outcomes 
that are comparable to the 
best business and 
technology institutions 
globally  and provide its 
graduates a command of 
essential intellectual skills 
and knowledge across 
various disciplines and 
constantly prepare them 
for e�ective living in the 
global marketplace.

Mission: SMOT’s 
mission is to build a unique 
institution that uni�es 
creativity, innovation, 
technology, business and 
management using the 
best of academic talent 
from India and abroad.

Provide world class 
education in an 
atmosphere of freedom, 
while adhering to strict 
academic standards in 
teaching and research

Communicate and 
implement a strategic 
vision of knowledge and a 
global outlook by bringing 
together distinguished 
scholars from the world’s 
most reputed institutions.

Place special emphasis on 
human, cultural and ethical 
aspects of the business, 
management and 
technology professions. 

Convocation 2011



0303

CAMPUS Facilities

Infrastructure and 
Classrooms: The 
Infrastructure facilitates 
e�ective delivery of our 
curriculum. SMOT has 
state-of-the-art classrooms 
that enhance learning 
through better level of 
interaction with the faculty 
and also for better 
facilitation of group work. 
The classrooms are 
elegantly designed to 
support academic 
activities such as lectures, 
seminars, presentations, 
case analysis and 
discussions. The campus 
also has a Board room, 
Video Conferencing room, 

Visitor’s room, Discussion 
room, huddles for students 
to have discussions in 
groups. The school has an 
in-house Cafeteria for 
students to refresh. The 
school serves quality 
vegetarian food for lunch. 
There is a LCD TV available 
in the campus reception 
where updates of any 
guest lecture happening in 
the school are displayed. 

Library: The library at 
SMOT is a place where 
students look forward to 
spend their time. The 
library has volumes of 
books in di�erent �elds of 
management, books of 

management gurus, 
collections related to 
corporate strategy, 
magazines, newspapers, 
best management 
practices, management 
philosophies, personality 
development, and 
contemporary topics in 
business, project reports. In 
all, the library at SMOT 
provides a pool of 
diversi�ed resources for 
students to excel upon.  It 
presents a completely 
di�erent learning 
environment which is 
conducive to the students. 
Students can have access 
to library when they are in 



CAMPUS Facilities

campus and make use of 
various resources in the 
library including news 
channels through dish-TV 
connection available in the 
library.

Contemporary 
Facilities: The school has 
a robust online facility 
where the academic 
schedules are 
communicated to 
students through 
e-documents and e-mails. 
Students can keep track of 
their academic schedules 
and attendance reports. 
Students can also share 
any management related 

documents through this 
facility. These provide a 
forum for communication 
in a corporate way.

Wi-Fi Campus: All the 
students are provided with 
24x7 Internet connectivity 
in the campus, that allows 
access to information 
through the electronic 
platform. Students are 
given enough freedom to 
take informed decisions in 
accessing social 
networking websites in 
campus. Because the 
school �rmly believes that 
in today’s business world 
social networking, internet 

presence are the key 
success factors for an 
individual to stay 
connected.

Faculty: The Faculty team 
at SMOT is headed by Prof. 
Dr. J Colin Dodds, President 
& Vice - Chancellor, Saint 
Mary’s University, Halifax, 
Canada along with a team 
of dedicated academicians.
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Saint Mary’s university 
– Brief History

Founded in 1802, Saint 
Mary’s University is one of 
Canada’s oldest and 
leading institutions of 
higher learning. One of 
Saint Mary’s most 
d i s t i n g u i s h i n g 
characteristics, however, is 
its global focus. In keeping 
with its vision - to be the 
University of Choice for 
aspiring citizens of the 
world - Saint Mary’s is 
expanding its global reach 
at an unprecedented rate. 
One of Canada’s most 
international campuses, 
Saint Mary’s boasts more 
than 1,000 international 
students and has forged 
more than 40 international 
partnership agreements. In 
the past two years alone, 
agreements have been 
signed with 15 
international partners in 
the Netherlands, Brazil, 
China, Finland, France, 
Germany, Japan, Mexico, 
Norway, South Africa, 

South Korea and Sweden. 
At the same time, the 
University continues to 
support global learning 
opportunities for students 
vis a vis international �eld 
trips.

Saint Mary’s, building on its 
strong tradition of 
accessibility and 
community engagement, 
will be the University of 
choice for aspiring citizens 
of the world. The mission of 
Saint Mary's University is to 
o�er undergraduate, 
graduate  and continuing 
education programs; to 
engage in research and 
disseminate its results; and 
to serve the community 
from the local to the 
international level.

Saint Mary’s community is 
guided by core values of 
academic integrity, the 
pursuit of knowledge, 
responsiveness to 
community needs, 
openness to change, 
concerns for a just and civil 

society, commitment to 
e n v i r o n m e n t a l 
sustainability, and �scal 
responsibility.

The University is 
committed to accessibility, 
diversity and the provision 
of a positive and 
supportive learning 
environment through the 
e�ective integration of 
teaching and research.

PARTNERINGSMOT



Message fromDr. J. COLIN
DODDS
President & Vice-Chancellor, 
Saint Mary’s University, 
Canada

Saint Mary's University, 
Halifax, Ottawa, Canada is a 
century old accredited 
educational Institution 
which helps students 
explore big ideas with its 
small class sizes and acces-
sible teaching sta�. It o�ers 
a wide range of under-
graduate and graduate 
degree programs in Arts, 
Business and Science with 
social and career outreach 
opportunities in the local 
community and through 
partnerships around the 
globe. It is home to The 
Sobey School of Business, 
the largest and most 
respected business school 
in Atlantic Canada. We are 
proud of the high standard 
of our academic programs, 
our innovative research, 
and our commitment to 
be a living laboratory 
where we create a more 
sustainable future.

In achieving its mission, the 
Saint Mary’s community is 
guided by core values of 
academic integrity, the 

pursuit of knowledge and 
environmental sustainabil-
ity. The University is 
committed to accessibility, 
diversity and provision of a 
positive and supportive 
learning environment 
through the e�ective 
integration of teaching and 
research. We recognize the 
importance of the contri-
bution and growth of each 
individual in the 
University’s success. 
Through promoting the 
importance of critical 
enquiry, leadership, team-
work and global aware-
ness, we aim to prepare 
students for responsible 
and rewarding lives. 
Forever, we remain 
dedicated to our motto – 
One University, One world 
and that is your world. 

Saint Mary’s University, 
building on its strong 
tradition of accessibility 
and community engage-
ment will be the ‘University 
of Choice’ for aspiring 
citizens of the world. 

I extend my best wishes to 
all students of SMOT 
School of Business, our 
academic partner in India 
and hope that the educa-
tion they acquire will help 
them become professional 
in all their ethical endeav-
ors and remain value 
oriented in life.

Dr. J. COLIN DODDS
President & Vice-
Chancellor, Saint Mary’s 
University, Canada
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Postgraduate Diploma in 
Business Administration 
(PGDBA)
The Program is designed to 
facilitate the development 
of operationally meaningful 
concepts and techniques in 
Management. The 
functional specialization in 
Marketing, Finance, 
Operations, System and 
Human resources allow 
students to enhance their 
knowledge base in relevant 
areas of interest.

18 MONTHS 

SEMESTER I 

Managerial Economics
Quantitative Analysis for
Business
Financial Reporting and
Control
Marketing Management
Organizational Behaviour
Research methodology
Management Information 
Systems
Business Laws

SEMESTER II
Human Resources
Management
Financial Management
Building and Sustaining 
Entrepreneurial 
Organization
Managing Innovation 
Essentials of Management 
Consulting
Operations Research
Production & Operations 
Management
Business Negotiation Skills

SUMMER INTERNSHIP 
8 Weeks of summer 
internship dealing with 
a project in real time 
corporate world.

SEMESTER III
CORE PAPERS
Corporate Strategy
International Business 
Environment

SEMESTER III
CHOOSE ANY 6 PAPERS 
FROM ANY ONE 
FUNCTIONAL AREA

FUNCTIONAL AREA - 
FINANCE
Strategic Financial 
Management
Project Financing and 
Management
Management Accounting
Strategic Cost 
Management
International Business 
Finance
Security Analysis and 
Portfolio Management
Financial Derivatives
Indian Financial System

FUNCTIONAL AREA - 
MARKETING
Retail Marketing
Brand Management 
Consumer Behavior
International Marketing
Sales and Distribution 
Management
Services Marketing
Strategic Marketing
B2B Marketing

PROGRAMSO�ered



FUNCTIONAL AREA - 
HUMAN RESOURCE
Cross Cultural 
Management 
Managing Organizational 
Change 
Human Resource 
Measurement and Audit
Managing Interpersonal 
E�ectiveness
Ethics & Corporate Social 
Responsibility
Human Resource Strategy
Human Resource 
Development
Talent Management

FUNCTIONAL AREA - 
SYSTEMS
Software System Analysis 
and Design
Software Project 
Management
DBMS and ORACLE
Data Communication 
System & Networks
Strategic Information 
Systems
Cyber Law & IPR

Business Intelligence
Software Quality 
Management

FUNCTIONAL AREA - 
OPERATIONS
Production Planning and 
Control
Operations Project 
Management
Enterprise Resource 
Planning and Customer 
Relationship management
Product Design & 
Development
Supply Chain 
Management
World Class Manufacturing
Managerial Decision 
Making
Service Operations 
Management

LEARNING OUTCOMES
At the end of the course the 
students will be equipped 
with sound understanding 
of concepts in general 
management and 
functional specialization. 
They would also have tools 
to apply knowledge from 
the classrooms to real life 
corporate situations.

PROGRAMSO�ered
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ADMISSIONProcedure

 

 

 

 
 

Candidates waiting for 
results are also eligible to 
apply. However such 
candidates must produce 

prescribed for the eligibility 
within 4 weeks of joining 
the program, failing which 
their student-ship will be 
cancelled and the entire 
fee paid will be forfeited.

forms must be submitted 
with attested copy of the 

1.

2. Term wise / year wise 
mark sheet
3. Copy of  X marks 
4. Copy of XII marks list
5. Copy of CAT/MAT/ATMA 
score, if any

On the recommendation 
of the admission 
committee, admission will 

letter of admission will be 
sent to the candidates.

Eligibility 
Candidates should have a 
Bachelor’s degree in any 
discipline from any 
university. Candidates 
should have passed in the 
10+2+3 system. 

Diploma holders with 2+ 
years of work experience.

Although work experience 
is not required for 
admission, it will be an 

added advantage. For 
those who have a valid test 
score of a nationally 
administered test like MAT, 
XAT, ATMA the SMOT 
written test maybe 
exempted.

Calendar of Admissions 
Admissions into the 
PGDBA programs will be 
January/February and 
July/August each year 
(Subject to change). The 
classes will be held at 
SMOT School of Business, 
Chennai.

The application form along
with the information
Brochure can be had from   
the O�ce of Admission: 
SMOT School of Business
No: 7 & 8, Second Cross
Street, Perungudi Chennai-
600 096 for Rs.1000/-
($100 for International 
Students) (demand draft 
in favour of  SMOT payable 
at Chennai.) Filled in 
application from,  along 
with three stamp size 
 photographs and 
photocopies of all relevant 
certi�cates should be
submitted to the admis-
sion committee. 



Chennai campus : 
7 & 8, II Cross Street,
Nehru Nagar, Perungudi, 
Chennai - 600 096


